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“(Online Photo Services

'ou've got the killer digital camera and you've taken the

incriminating bachelor party photos, but when you try to e-

mail them to your buddies, their mail servers choke on your
3ME files. Sura, you could fire up Photoshop, resize the hell out of
the images, and then hack some HTML to post the pics on a web
site, but then your frisnds would have to burn a disc, and trudge
down to the Fotomat every time they wanted a print.

The solution is simple: online photo services. These web sites

ARD0!

Online experience: Suffers the worst wab
nterface in this reundup: It's crowded with
ads pimpirg sundry Yahoo! sarvices, and
Irmage uptoads are the slowest of the bunch
(with progress feedback that's crypiic at
best). Even guests viewing your galleny will
be harassed with advertsing.

Prints: Deapite being the east expensive,
Yahoo! prints are middle-of-the-pack in a
very tight race. Colors are accurate and
details are sharp, but Some

hughlights are blown out.

SHUTTERFLY

Online experience: Site Bocess WaS SPOTTY;

&t varnious times the service was simply
secessed, the actual site
looks similar to Snapfish—nondescrot.

Prints: The gap between the best and
wWirst prints in thes roundup was nat
dramatic, but Shutterfly’s output trailed
the pack. Color was accurate, but
somatimes dark areas were 50 dense
that &l detgil was swallowed up
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automagically create online galleries of your high-res pics, which
your friends (and victims) can peruse at their leisure. Once they've
chosen their favorite shots, they can buy paper prints directly
online. These services (often free) are packed with near-limitless
storage, offer fast-loading thumbnails, and someatimes include
whistles and bells, such as rudimentary image editing. Let's take a
look at the current field of competitors.

—BRAD DOSLAND

Cast: With no service charge and the cheapest
prints across-the-board, Yahoo! walks away
with the bast-value crown, Shipping charges
add o tarnish, &5 Yahoo!'s ara at the higher
and of the spactrurn

Extras: In addition to offering mugs, mousa
pads, coasters, calendars, aprons, and
omameants bearing your photos, Yahoo!'s
sarvice features an integrated link to the
incredsoly robust My Yahoo! service
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Cost: In addition to being the worst keoking,
Shutterfly’s prints are also the most axpensive
For example, Shutterfly'’s weak Bx10s are
four times maore pricey than Ofoto’s

axcellent $1 Bx10s

Extras: In addition to the standard array
of mugs and such, Shutterfly offers
frarmed prints (a great comenience)

a5 wall as archive CDs of images
lalthough DVDs, which Smugmug
offers, are preferablel.
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